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dr. roger Levin

Ms. rachel Mele



 “Marketing in the Electronic Age”
dr. roger Levin and Ms. rachel Mele

    dr. roger P. Levin is Chairman and Chief Executive 
Officer of Levin Group, Inc., the leading dental consulting 
firm. A third-generation dentist, Dr. Levin is a renowned 
speaker, educator and author. Since founding Levin Group 
in 1985, Dr. Levin has been a pioneer in developing in-
novative practice management and marketing systems that 
increase both production and profitability, resulting in To-
tal Practice Success™ for Levin Groups clients in the U.S. 
and abroad. Every year, Dr. Levin brings his Total Prac-
tice Success™ seminars to thousands of dentists, special-
ists and dental professionals worldwide. He contributes to 
many prominent dental publications and has authored more 
than 60 books, 3,000 articles and 100 CD/DVD presen-
tations. Levin Group Inc., is headquartered in Baltimore, 
Maryland with offices in Phoenix, Arizona and Marseille, 
France.

    Today’s economy has made marketing for orthodontic 
practices more essential than ever. This new 3-hour lead-
ing edge seminar will focus on basic and advanced strate-
gies to build and grow orthodontic practices. Dr. Levin will 
discuss practical and easy-to-implement steps on Internal 
Patient Marketing, Referring Doctor Marketing and New 
Advances in Electronic Marketing. Attendees will leave 
with the most up-to-date information for increasing refer-
rals and referral sources.

    Ms. rachel Mele, Business Development Director of 
Sesame Communications combines her zeal for technology 
and a commitment towards helping practices develop on-
line solutions. She has been an important part of Sesame’s 
success since 2005 and through the years has established 
herself  as a sought after speaker. Prior to joining Sesame, 
Rachel was a consultant to orthodontic practices across the 
United States, Australia, and New Zealand.

    According to Nielsen, the average U.S. consumer now 
spends over 4.5 hours per month on Facebook. Social net-
working has quickly moved from being a passing trend to 
an essential way for current and prospective patients to 
connect with your practice—and share their experiences 
with others online. On average, an astounding 41.4% of 
patient referrals for Sesame Members come from friends 
and family members. As your current and prospective pa-
tients continue to use social networks, it is now the time for 

Pr o g r a m
UNiON LeAGUe’S reqUired dreSS COde:

Gentlemen – jacket and tie. 
Ladies – business attire.

WedNeSdAy, NOveMber 9, 2011
7:45-8:30 Registration and Continental Breakfast
8:30-8:35 Welcome and Introduction
8:35-10:00 Dr. Roger Levin
10:00-10:30 Morning Break with Vendors
10:30-Noon Dr. Roger Levin
Noon-1:30 Lunch and Annual Meeting
1:30-3:00 Ms. Rachel Mele
3:00-3:30 Afternoon Break with Vendors
3:30-4:30 Ms. Rachel Mele
4:30-5:00 Questions and Closing

6  CE Credit Hours

r
e

s
e

r
v

a
t

io
n

 S
h

e
e

t
M

em
be

r’s
 N

am
e 

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

M
em

be
r’s

 e
m

ai
l _

__
__

__
__

__
__

__
__

__
__

__
__

__
_P

ho
ne

 N
um

be
r _

__
__

__
__

__
__

__
__

__
_

W
eb

si
te

 a
dd

re
ss

  (
fo

r c
om

pl
im

en
ta

ry
 e

va
lu

at
io

n 
) _

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

_

PR
E-

R
EG

IS
TR

AT
IO

N
 F

O
R

M
 M

U
ST

 B
E 

R
EC

EI
V

ED
 B

Y
 O

C
TO

B
ER

 1
5,

 2
01

1.

N
O

 C
R

ED
IT

 C
A

R
D

 R
ES

ER
VA

TI
O

N
S 

A
C

C
EP

TE
D

.

Sp
ac

e-
pe

rm
itt

in
g,

 o
n-

si
te

 re
gi

st
ra

tio
n 

w
ill

 b
e 

ac
ce

pt
ed

, s
ee

 ra
te

:

Pl
ea

se
 re

tu
rn

 re
se

rv
at

io
n 

w
ith

 c
he

ck
 to

:  
Th

e 
G

re
at

er
 P

hi
la

de
lp

hi
a 

So
ci

et
y 

of
 O

rth
od

on
tis

ts
 

c/
o 

D
r. 

M
ar

k 
J. 

M
el

e
 

28
26

 M
t. 

C
ar

m
el

 A
ve

nu
e

 
G

le
ns

id
e,

 P
A

 1
90

38
 

(2
15

) 8
86

-7
88

0 
• F

ax
 (2

15
) 8

86
-0

84
8

 
m

el
eo

rth
o@

gm
ai

l.c
om

A
dv

an
ce

 R
eg

is
tr

at
io

n
$2

25
 p

er
 d

oc
to

r
$1

25
 p

er
 a

ux
 st

af
f

O
n 

sit
e 

r
eg

ist
ra

tio
n 

W
ill

 b
e A

cc
ep

te
d 

at
 th

e
Fo

llo
w

in
g 

R
at

e:
$2

60
 p

er
 d

oc
to

r
$1

60
 p

er
 a

ux
 st

af
f

you to place your practice where your patients are—online. 
Leave this hands-on session with a new video on YouTube 
and the knowledge–and explicit instructions–to interact with 
your patient community and “get found” today.

    Rachel will walk you through a hands-on session where 
you will:
1. Create and upload a YouTube video that you can share
    on Facebook.
2. Learn how to setup a Facebook business page and get
    current and prospective patients to “Like” you. 
3. Learn how to keep your Facebook page fresh and
    interesting.

    Rachel Mele from Sesame Communications will provide 
a complimentary online effectiveness evaluation for each at-
tending practice (a $250 value). The report will include a 4-5 
page analysis detailing the practices’ web search ranking on 
Google, Yahoo and Bing, social media presence and a list of 
improvements that can be made to the practice web site to 
improve the likelihood prospective patients will pick up the 
phone to schedule an appointment. Practices must be regis-
tered by October 15th, to participate in the complimentary 
evaluation.


