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Search Optimization Social Networking Online Marketing



The Top 10 sites without 
video may lose their ranking
overnight. 
‐ Bruce Clay

“
”

Invisalign

Orthodontist

Orthodontics

Braces

440K

1.5M

1.8M

2.7M 

Google Search Volume



Average cost per online lead = $50 
National average = $274 

New Patient Acquisition



75% of dental professionals 
reported their website and
search campaigns are the 
most effective advertising 
for their practice…
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Organic SEO
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Search Engine Optimization

75% of search engine 
users never go beyond 

the first page



The Top 10 sites without 
video may lose their ranking
overnight. 
‐ Bruce Clay

“
”

Keep ‘Em Guessing



Tip #1 – Title Tags



Tip #2 – Rich Content



Tip #3 Meta Description



Tip #4 – Image Tags



SEO‐ Just Do It!



How Do I Get on That Google Map?

?
? ?

? ?



What is Google 
Places/Maps/Business Center?



Google Places

`

Description 
Reviews

Photos
& Videos



Verify Your Listing



Claim Your Listing



Claim Your Listing



What’s Important

• Remove Duplicates

• Correct Address/Phone

• Exact Practice Name

• Web Address

• Description and 

Category



Reviews



Negative Comments

Respond!



Google Places‐ Just Do It!
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What is it?



What Is Social Media?

9 out of 20 top websites are social



57% of people talk more 
online than they do in 

real life



30

The Internet has turned what 
used to be a controlled, one way 
message into a real-time dialogue 
with millions.



Not Just For Kids

Users over the age of 35
32% of Facebook users 
38% of Twitter users

46% of YouTube visitors 

*Quantcast.com



Age Is Just A Number

Ivy Bean ‐ 104

57,000 Twitter followers



Who Is Using Social Media?

55% of social network users are women

*http://www.emarketer.com/blog/index.php/yep‐women‐prevalent‐social‐media/



Who Is Using Social Media?

*According to Jeff Bullas

30% of Facebook users have incomes between $60‐100k
32% have incomes over $100k



Who Is Using Social Media?

* Nielsen Study – October 2009

4.5 hours a month on Facebook vs 2.3 hours on Google



Dominate the Page



The Goal

Communication
Collaboration
Education

Entertainment

*Sesame Member Survey



Get New Patients

40 calls per month
17 new patients on average



Marketing Release Form

“In our promotional literature, we often use comments, 
photos and videos from our patients. By signing this 
document, you agree to the promotional use of any
quotes, photographs or video taken by our practice.”



YouTube

Video sharing site

Private or public viewing



YouTube

Hundreds of thousands of uploads daily

*http://www.youtube.com/t/fact_sheet



YouTube

*http://www.youtube.com/t/fact_sheet

3 billion videos are 
watched daily!



YouTube

*http://www.youtube.com/t/fact_sheet

51% visit YouTube
weekly or more



YouTube

*http://www.youtube.com/t/fact_sheet

52% of 18‐34 year‐olds share video
with friends and colleagues



YouTube



YouTube



YouTube



77% of marketers plan on 
increasing their use of 

YouTube and video.

This makes it the top 
marketing investment in 

2011.



YouTube‐ Just Do It!



Facebook

800 million active users and growing



92%

29%
18%

13%

Social Networking Usage



Facebook is Mobile

33% of 
Facebook 

users 
update on a 

mobile 
device



Facebook is Mobile

38% of 
college students 

can’t go 
10 minutes 

without checking 
their laptop, 
smartphone, 

tablet or 
eReader. 



Facebook

68% of consumers 
said a referrals from a 
friend on Facebook 
would influence their 
purchase decision.*

*according to Morpace



Facebook Objectives

Engage patients
Increase practice awareness

Drive traffic to your website



Facebook Wall



Get More Likers



Get More Likers

Add to Financial 
Reminders and Invoices



Get More Likers



Get More Likers



Get More Likers



Get More Likers



Get More Likers



Get More Likers



Get More Likers

Suggest to friends
– Go to page
– Click “Share”

Get team and patients 
involved!



Get More Likers

The magic number is 350 Likes

*According to Kerpen



Keeping Facebook Fresh & Interesting



Respond
Respond
Respond

Keeping Facebook Fresh & Interesting



Keeping Facebook Fresh & Interesting



Office
Construction

Keeping Facebook Fresh & Interesting



Announce contest winners

Keeping Facebook Fresh & Interesting



Keeping Facebook Fresh & Interesting

Community
Involvement



Keeping Facebook Fresh & Interesting

Celebrate
Events!



Keeping Facebook Fresh & Interesting

• Introduce new employees

• Info about patients

• New techniques or equipment

• What you learned at the CE event you attended

• Offer discounts

• Giveaways



Branding Your Social Networks
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Website Text & Photo

Warm & Personable



”

Capture Prospective Patients

8 seconds to capture a visitor

90 seconds to get them to pick up the phone

III

VI

IX

XII



Website Page Count

*Sesame Research Brief on dental websites

Negative correlation between 
# of pages and website longevity

y = ‐0.7723x + 172.28
R² = 0.0334
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What Works

• Before and afters (full face)

• Easy‐to‐find office location

• Payment options

• Telephone and address on home page

• Services/new patient page

• Detailed, easy‐to‐use navigation menu



Warm and Personable



What Doesn’t Work



What Doesn’t Work



What Doesn’t Work

• Music and auto‐play animation

• Splash intro pages

• Scary photos with instruments

• Dark color schemes, particularly black and red

• Content that leads consumers to perceive the 
practice as cold, unfeeling or institutional



59% of Americans 
regularly go online using 
their phone or other 
portable device

Mobile Sites



Mobile Internet browsing is 
expected to exceed desktop 

browsing by the end of this year



Mobile Sites Results

Increased website visitors 
by 37.7%
193.3% increased in 
website views



Consumers with 
children now 

spend an average 
of 6.1 hours a day 
seeking info using 

their mobile 
smartphones

Moms and Smartphones



The majority of smartphone users do 
local searches 

More than 90% take some action after 
their research

Smartphones



Online Marketing‐ Just Do It!



gpso@sesamecommunications.com

Free Online Effectiveness 
Consultation 


